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State Ship Model (Contest to Stimulate Seal Sale 


In order to stimulate interest in the 
1928 Christmas seal sale, the Na- 
tional Association is sponsoring a Ship 
Model Contest fer which the Christ- 
mas seal is to be the inspiration. 
Every state association will conduct 
its own contest and award its own 
prizes. The contest will be open to 
two groups of contestants: Division 
A, for school children below the tenth 
grade in high school; Division B, for 
others older than this group, includ- 
ing adults. The prizes will be 
awarded in both divisions for the best 
ship model made in accordance with 
the contest rules contained in a 
pamphlet printed by the National As- 
sociation, and distributed by the state 
associations. 

The 1928 Christmas seal is a Ro- 
man galley, one of the few types of 
ship models that have not been repro- 
duced beyond the saturation point. A 
master model of the argosy was made 
for the National Association by Ed- 
ward J. Thatcher, who has a national 
reputation as a model builder. Several 
years ago he designed ships for the 
Ladies’ Home Journal which were 
copied by thousands of amateur build- 
ers the world over. The drawings, 
photographs, and working plans for 
the Christmas seal argosy have been 
prepared by Mr. Thatcher himself 
and are printed in the twelve-page 
pamphlet mentioned above. This is 
the contest text-book. 

The point of the undertaking is, first, 
to popularize the Christmas seal; second, 
to develop a general public interest in 
the tuberculosis campaign and education 
in the significance of the double-barred 
cross, which must appear prominently on 
the mainsail of every ship; third, to use 
the contest as a means of creating as 
much advance publicity as possible for 
the seal sale. 

The National Association has out- 
lined the following suggestions for 
the states for obtaining publicity and 
interests in the contest: 


1. That you organize a Ship Model Con- 
test Judging Committee which will se- 
lect the prize winners. 


. That copies of the descriptive booklet 
be placed in the hands of manual 
training teachers before school opens 
in September. The price of the book- 
lets is at the rate of $3.00 per hun- 
dred, or $25.00 per thousand, including 
transportation. Imprinting the 
three pages will cost $6.25 additional, 
regardless of quantity. These prices 
are based on a total order of 10,000 
copies. 


3. That teachers of History, Latin, 
Greek and English be informed of the 
contest and asked to encourage their 
pupils to take an interest in it. 

. That you arrange with local papers 
to print information about the contest. 
Local papers will undoubtedly give 
liberal news and picture space to 
stories about those who participate. 

. That the prize offered consist of an at- 
tractive set of tools, a small turning 
lathe or some other article coveted 
by the amateur craftsman. Merchants 
might be willing to contribute such 


(Continued on page 36) 


THE ROMAN GALLEY DESIGNED AND BUILT BY EDWARD THATCHER, 
WHICH ALL CONTEST ENTRIES WILL BE JUDGED 
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Dr. John A. Smith 


Dr. John A. Smith, Medical Secre- 
tary of the National Association, and 
Executive Secretary of the American 
Heart Association, died suddenly of 
heart disease during the night of 
August 20. He was spending his va- 
cation at White Face Mountain, near 
Saranac Lake, N. Y. 

Dr. Smith joined the staff of the 
National Association in April, 1925. 
Before coming to New York he had 
been connected with the local office 
of the Veteran’s Bureau in Saranac 
Lake, N. Y. He became interested 
in this work while he himself was 
“curing” for tuberculosis. 

Dr. Smith was born in 1877. He 
was a graduate of Peekskill Military 
Academy, and The College of Phy- 
sicians and Surgeons of Columbia 
University. He was connected with 
the New York State Department of 
Health for several years. Dr. Smith 
was a Fellow of the American Asso- 
ciation, and for years had devoted his 
activities to public health work. With 
the death of Dr. Smith the National 
Association loses one of its best loved 
members and sincerest workers. 


Dr. George C. Ruhland 
_ Appointed Syracuse 
Commissioner 


Dr. George C. Ruhland has been | 


appointed Commissioner of Health of 
the City of Syracuse to succeed Dr. 
Herman G. Weiskotten, to take 
effect August 1. Dr. Ruhland came 
to Syracuse in 1924 as Deputy Com- 
missioner of Health from Milwaukee, 


where he’ had been Health Commis- 


sioner for the preceding ten years. He 
will devote his whole time to the 
duties of his new office. 


Early Diagnosis Campaign 
for 1929 


Encouraged by the results of last 
year’s Early Diagnosis Campaign, the 
National Association is marshalling its 
forces for a similar campaign in 1929. 
Posters, leaflets and other supplies are 
now being prepared, and will be ready 
for distribution shortly. A new mo- 
tion picture entitled “Consequences” 
will be produced in October. The 
leading character of this will be a 
young woman, as in the past most 
films on tuberculosis have had men as 
their main figure. Another new fea- 
ture of the campaign will be a lantern 
slide lecture dealing with tuberculo- 
sis in childhood, prepared by Dr. H. 
E. Kleinschmidt. This lecture is in- 
tended primarily for the use of physi- 
cians. 

The reports received by the nation- 
al office from the state associations 
regarding last year’s campaign indi- 
cate that the E. D. C. was a distinct 
contribution to our work. Not only 
were many new cases discovered, but 
everywhere the general public became 
more “health-wise.” One county re- 
ported that the increase in clinic at- 
tendance was 40% over that of 


March 1927. Several sanatoria re- 
ported increased applications for ad- 
mission, even the creation of waiting 
lists. A number of clinics were over- 
crowded, the new ones were estab- 
lished. In one clinic alone fifteen 
active cases were discovered. Of 
particular interest was the cooperation 
of physicians, and particularly the 
opinion of many who held that the 
educational effect of the campaign 
should be considered more potent than 
the immediate results of newly found 
cases. 

The office of the National Asso- 
ciation was deluged with newspaper 
clippings about the campaign for sev- 
eral months. St. Louis, Missouri, 
alone obtained 500 columns of space; 
Michigan, 529. The two motion pic- 
tures, “The Doctor Decides” and 
“Delay is Dangerous,” were enthusi- 
astically received by both medical and 
lay audiences; moreover, commercial 
motion picture exhibitors were pleased 
with the quality of their production. 

News of importance regarding the 
campaign will be published each 
month in the Bulletin. Some weeks 
before the campaign begins, E. D. 
C.’s own newspaper Diagnostigrams, 
will resume publication. 


Tuberculosis 


EARLY DISCOVERY. EARLY RECOVERY 


“Danger ~ too easily tired 
~ loss of weight 


indigestion 
—~ cou 


Let your doctor decide 


Signs 


that hangs on 


24 SHEET POSTER FOR THE 1929 EARLY DIAGNOSIS CAMPAIGN 


Early Diagnosis Window 
Display at Bargain Price 


The National Association has a 
supply of the three-panel window dis- 
play which was used during last 
year’s Early Diagnosis Campaign. We 
are offering them for sale at 18 cents 
each, plus transportation. The win- 
dow display is 36 by 25 inches, 
printed in six colors on heavy card- 


board. The center panel shows a 
scene of a chest examination, the two 
wings carrying appropriate wording. 

These displays are of permanent 
value and can be used very effectively 
in connection with clinics, health ex- 
positions, meetings and as advance 
seal sale publicity. Orders should be 
placed through the National Tuber- 
culosis Association, 370 Seventh Ave- 
nue, New York. 
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Child Health 


DEPARTMENT 


Massachusetts Institute of 
Technology Scholarships 
Awarded 


The two full tuition scholarships in 
health education offered by the Massa- 
chusetts Institute of Technology for 
the coming year to workers recom- 
mended by the National Tuberculosis 
Association have been awarded. The 
winning candidates are Mrs. Ruth 
Ward Mumford, Director of Health 
Education for the Utah Public 
Health Association, and Miss Beatrice 
Hall, Director of Health Education 
at the Southern Oregon Normal 
School. Of the seventeen candidates 
who completed their applications for 
the scholarships these two were chosen 
because in the opinion of the commit- 
tee their previous training and experi- 
ence indicated that they would be 
able to derive the greatest benefit 
from the training offered. Mrs. 
Mumford and Miss Hall will begin 
their work in Boston in September. 
In addition to the lectures at the In- 
stitute they will have an opportunity 
for observation of practical health 
education programs at Malden and 
other nearby school systems. The 
Child Health Education Service of 
the National Tuberculosis Association 
feels that the Massachusetts Institute 
of Technology is making a real con- 
tribution to the cause of health educa- 
tion in making possible additional 
training for these wo-kers who have 
already demonstrated their ability in 
this field. 


National Crusade Tourna- 
ment for 1927-28 


Twenty-seven states and the Chi- 
cago Tuberculosis Institute won 
awards in the national Tournament 


for 1927-1928. The total number 
of awards was 5001 which represents 
an increase of 893 over last year. 
The first five states winning the larg- 


est number of awards are as follows: 
Illinois, 949; Iowa, 818; Indiana, 
672; North Carolina, +00; Maine, 
365. If we consider these figures in 
relation to the total population of 
the states this would give them the 
following rank: Maine, first; Iowa, 
second; Indiana, third; Illinois, 
fourth; and North Carolina, fifth. 
This year the schools have been al- 
lowed to choose between a pennant 
and a certificate as the award and ap- 
proximately half of them have chosen 
certificates. For the 1928-29 tourna- 
ment pennants will not be awarded. 
The schools which have won certifi- 
cates this year with the red seal may 
win a blue seal to be affixed next year. 


New Editions of Sanatorium 
and Association Directories 
The eighth edition of the Tubercu- 


losis Sanatorium Directory is ready 
for distribution. It contains detailed 
information regarding tuberculosis 
sanatoria, hospitals, day camps, pre- 
ventoria and other tuberculosis insti- 
tutions. These are listed geographi- 
cally and include the date of establish- 
ment, bed capacity, character of pa- 
tients received, rates charged, method 
of application, name of medical direc- 
tor and, wherever necessary, informa- 
tion as to the easiest way to reach the 
institution. Bound in cloth. 134 
pages. Price $1.00, postpaid. 

The new edition of the Tuberculo- 
sis Association Directory is also ready. 
It contains a list of 1454 organiza- 
tions—state and local, in addition to 
special committees that assist in the 
sale of Christmas seals and other 
phases of the yearly program. The 
number of state and local organiza- 
tions that employ paid executives to- 
day is 358 as contrasted with about 
twenty-five in 1908. Bound in paper. 
Eighty-five pages. Price 50 cents, 
postpaid. 


Health Window 
Displays 


Why is that crowd of 150 people 
standing on tiptoe to get a look at 
“Mysterious Alonzo,” the man who 
never kicks? Alonzo never kicks for 
a very excellent reason—he is legless. 
At least the Onondaga Health Asso- 
ciation made him appear legless by 
creating an optical illusion by the 
skillful arrangement of mirrors. In 
Alonzo’s hand is a_ microphone 
hooked up with batteries, ampli- 
fiers and a loud speaker, which is 
placed just outside the window. 
Alonzo then speaks to the people on 
the street about the prevention of 
heart disease. This was a clever win- 
dow display used in Syracuse, New 
York, during a recent heart cam- 
paign. 

The Early Diagnosis Campaign 
was brought to the attention of the 
residents of Minneapolis by the Hen- 
nepin County Tuberculosis Associa- 
tion by having an actual chest exami- 
nation made in a large window in a 
downtown department store. The 
window was fitted up to resemble a 
physician’s office and twice daily, 
when the crowds were greatest, a 
thorough chest examination was given 
to a real patient by a real physician. 
This departure from the conventional 
wax dummies made a most effective 
window display. 

Loss of weight and its consequences 
were adroitly impressed on the public 
by the Wisconsin Anti-Tuberculosis 
Association, who use window displays 
throughout the year, by having a 
piece of lead, representing weight, 
suspended by a piece of string over a 
doll’s head. The weight would sud- 
denly fall and come within a fraction 
of an inch of crushing the fragile 
doll. An attractive placard then 
asked, “Is YOUR weight falling, 
etc. ?” 

The Chicago Tuberculosis Insti- 
tute, which also uses window displays 
the year around, secured the coopera- 
tion of the American Academy of Art 
during the Early Diagnosis Cam- 
paign. The Academy offered a prize 
for the poster by one of its stu- 
dents which best caught the spirit 
of the Early Diagnosis Campaign. A 
large painting expressive of the ‘Jazz 
Age” and calling girls’ attention to 
their health was the prize winning 
poster. The prize winner and the 
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poster which received honorable men- 
tion made an _ attention-attracting 
window display. Neatly printed 
cards then called the spectators’ at- 
tention to the Early Diagnosis Cam- 


paign. 

Little dolls are used by the Mary- 
land Tuberculosis Association to 
make effective window displays. The 
Maryland Association is fortunate in 
having its own show window and 
keeps an interesting display in it all 
the year. The Association ties up its 
window displays with a popular or 
national event such as May Day, Ar- 
mistice Day, and Better Home Week. 

The above illustrations were re- 
ceived by the Natienal Association in 
reply to its recent questionnaire (B— 
720) on the use of window displays. 
Only three associations, Chicago, 
Maryland and Wisconsin use window 
displays regularly, i. e., one every two 
or three months. 

The answers to the question as to 
which is more effective, a specially 
designed or a ready-made window 
were not uniform. Some associations 
thought ready-made were better while 
others thought specially prepared win- 
dows were more effective. Most of 
the associations, however, thought 
that department stores preferred to 
design their own windows and drug 
stores wanted ready-made windows. 

None of the associations found 
much difficulty in securing window 
space, as an attractive window aids 
more in renting a store than does a 
vacant one. All associations asked the 
owner of the property personally for 
permission to use the space. 

In arranging the exhibit it is best 
to concentrate on one idea and not to 
confuse the spectator with a multi- 
tude of ideas. It is also unwise to 
put too much material in the window 
as this practice detracts from the dis- 
play’s effectiveness. The liberal and 
careful use-of space is always recom- 
mended. It is a good idea to put 
oneself in the spectator’s position and 
to try to visualize the effect it will 
have on him. 

Window displays need not be ex- 
pensive. Some of the most effective 
displays are those that cost amazingly 
little. A novel, attractive exhibit will 
get far more attention than a richly 
dressed window that is uninteresting. 

Associations interested in window 
displays are urged to get in touch 
with the Wisconsin, Chicago and 
Maryland Associations, 


A New Book on Publicity 


Pus.iciry For SoctaL Work, 
Mary Swain Routzahn and Evart G. 
Routzahn. Russell Sage Foundation, 
New York City. 

This volume is a practical manual 
for the daily use of social workers. 
Anyone engaged in social work pub- 
licity, whether layman or professional 
worker, will find it a ready source of 
information. He will find material 
of every kind and description, from 
how to prepare a newspaper article 
to the latest stunts in the conduct of 


_a county fair exhibit. 


The book covers a wide range of 
topics, too wide it seems to the re- 
viewer, since most of the topics are 
treated in almost too cursory a man- 
ner. Nevertheless, with the splendid 
footnotes and references furnished, 
this short treatment may be condoned, 
since the reader who wishes to delve 
further into any point has at hand 
information that will lead him to the 
right sources. 

Part I deals with the principles 
underlying social work publicity, 
those common-place advertising ax- 
ioms that are summed up in the 
phrases, “attracting attention,” “hold- 
ing attention,” “obtaining good will” 
and “obtaining a response.” As is 
the case in each part of the book, the 
authors draw upon their own exten- 
sive experiences, using not only pic- 
torial illustration but anecdote and 
narrative as also quotations of all 
sorts to emphasize and drive home the 
points they are making. 

The second part of the book deals 
with the newspaper and gives in con- 
sistent form a useful summary of the 
information that the social worker 
should know about news, its prepara- 
tion and placement. 

Part III on printed matter is un- 
usually rich in suggestion and illus- 
tration. It indicates the extensive 
study that the authors for many years 
have made of this particular problem. 

Part IV, dealing with meetings 
and the spoken word, is a good pres- 
entation, although brief, of what a 
social worker ought to know about 
public speaking and arrangement and 
conduct of meetings. 

We wish that Part V, instead of 
being headed with such a nondescript 
head as “Special Occasions” had been 
called what it really is, namely, 
“Graphic Methods.” As it is, the 
chapter on Fairs and Expositions is 
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good, while the chapter on Dramatic 
Methods, discussing plays, pageants, 
etc., leaves much to be desired. 

Part VI is labeled, “The Intensive 
Campaign” and one gets the idea 
that the authors here are trying to 
summarize what has gone before. 
The thought that seems to be missing 
from this part and which in the re- 
viewer's experience has been found 
necessary of special emphasis, is that 
continuity is. probably the most im- 
portant element in social work pub- 
licity. 

We commend this book for careful 
reading and reference by all health 
and social workers. 


State Ship Model Contest to 
Stimulate Seal Sale 


(Continued from page 33) 


prizes and display them in their win- 
dows. 


. That if there are occupational therapy 
classes in tuberculosis sanatoria or 
sanitaria for mental cases in your 
territory, special arrangements be 
made for conducting the contest in 
such classes. 


The National Association is also 
preparing nationwide publicity for the 
contest. Newspapers, boys’ maga- 
zines and publications interested in 
mechanics, have been approached for 
cooperation. 


Dr. Brown’s “Diagnosis of 
Pulmonary Tuberculosis” 
Reprinted 


Dr. Lawrason Brown’s splendid 
article entitled “Diagnosis of Pul- 
monary Tuberculosis for the General 
Practitioner” which was originally 
published in the American Medical 
Association Journal of March 31, 
1928, has been reprinted again by 
the National Association owing to 
the great demand for copies. The 
article is illustrated, showing the di- 
sease in its various stages. Reprints 
are distributed through the National 
Association. 


